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Abstract 

The study was conducted with XYZ Solutions Pvt. Ltd. The company makes good use of its 

business potentials and also contribute to the development of the local corporate culture and makes 

a significant contribution to the overall development of the country and its economy. Despite its 

intriguing growth and business expansion, the company’s aims and objectives remain the same – 

to serve people with maximum satisfaction and keep on working for the greater welfare of the 

people and the country. The study focuses on examining the marketing strategies of the brand and 

its impact. 
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INTRODUCTION  

The study emphasizes on “Marketing Strategies and their impact on the XYZ brand. XYZ solution 

pvt is a dynamic business and marketing solution provider. XYZ has kept on its forward march 

with visionary goal, best use of its human resources and meticulous planning. Varied range of 

products with ensured standard, quality services and most effective managerial efficiencies have 

made the company a market leader in the respective sectors of its operation. Keeping main focus 

on business expansion and growth in the most prospective sectors, the group is continuously taking 

up projects to make it the largest conglomerate in the business arena of Bangladesh despite fast-

changing business trend and tricky situation. 

Depending on the firm foundation and highly professional human resources, the XYZ is still 

making good use of its business potentials and also contributing to the development of the local 

corporate culture and making a significant contribution to the overall development of the country 

and its economy. But despite intriguing growth and business expansion, the company’s aims and 

objectives remain the same – to serve people with maximum satisfaction and keep on working for 

the greater welfare of the people and the country. Still each and every companies care for their 

clients as their obligation and customer. 
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OBJECTIVES OF STUDY 

To comprehend the marketing strategies adopted by XYZ Solutions Pvt. Ltd.. 

Literature Review 

(Abuhashesh, 2014) discusses about the involvement of small business on social media. In this 

research paper he discuss about important of social media integration in the contemporary global 

business environment, what all the challenges they faces? Social media integration is not only the 

focus on the technology investment of the organization but also provide the consumers with a 

higher level of involvement in the consumption process. It’s not only to save time, but to reach 

more customers and promote a consistent, trustworthy brand. Impact of Social Media on the Small 

Businesses with a strategic opportunity to compete with the larger companies in the global business 

environment. Social market now change the scenario from traditional marketing towards the digital 

marketing. Impact on the Small Company Marketing & Advertising to identified as customer 

connectivity and the interactivity function by the small-scale company. Social Media provide 

Platform for Market Influence to provide the consumers with the greatest level of online social 

experience. (Singh & Sinha, 2017) studies the impact of social media on the growth and 

performance of business. The objective of this study was to know how Social Media is used by 

companies to tool in increase the business process which helps connect with customers at a faster 

pace. He discuss about benefits of social media on business like better customer service, establish 

brand awareness, connectivity and cost effective. (Biaudet, 2017) explains Influencing marketing 

as where people are hired from outside the organization to drive your brand’s message to the larger 

market. Social influencers are those people who help consumer in their buying decisions. They do 

blogs, wikis, and vlogs etc. Marketing influencers are important to grain more mainstream 

exposure and to Attracting new customers, to Increasing repeat purchases, to Driving customer 

loyalty and to Maximizing customer lifetime revenue. He identify 4M’s of market influencer- 

make, manage, monitor, and measure. (Battestini, Setlur & Sohn. 2010) a survey about the general 

attitudes of text messaging usage and on responses to why people used to send text messages. The 

length of text messages were short simple and direct form of communication. People used to send 

short or urgent SMS to the people. (Fariborzi & Zahedifard, 2012) discussed about E-Mail 
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marketing is used for sending commercial messages to individual or groups of people by using 

their E-Mail I’d. By this we can create awareness about the new offers or items or to keep update 

about the booking or order delivery. It is commonly used to target mass group of people. The 

advantages of E-Mail marketing are meaningful, easy, fast, Measurability, automatic and efficient 

etc. The disadvantages of E-Mail marketing are overloading of E-Mails, delay in response, 

Renderability and sometimes due to technical reasons they may be undelivered also.  (Plessis , 

2017) discuss about content marketing as the form of marketing for creating, publishing, and 

distributing content for a targeted audience online.  

Research Methodology 

The study is descriptive in nature and secondary data was used for conducting the research. 

MARKETING STRATEGY  

A Marketing Strategy is the long term planning of business objectives that the company wants to 

achieve. For these to be achieved it is important to choose well the specific actions to consolidate 

the reputation of products and services or increase sales in the market. Utilizing opportunities is 

vital to find the target market and to be able to make customers loyal to the organization so that 

the positioning of the company gets stronger. 

It is important to define how you want to position the product/service in the market in order to 

achieve positioning among customers and fulfil customer and organization relationship loyalty. Is 

the method to create sales opportunities, also to communicate and position the product or service 

and to translate the operational lines that allow reaching a target market through the right channels. 

Importance of having a Marketing Strategy in your business 

Choosing a suitable marketing strategy for the company will bring great advantages such as: 

 Increased sales 

 Creating sustainable growth for the company 

 Understanding what your customers want 

 You will meet the needs and exceed the expectations of the customers 

 You will strengthen the relationship with the target market 

 You will build the brand in the consumer’s mind 
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MARKETING STRATEGY USED BY XYZ  

1. SEO- SEARCH ENGINE OPTIMIZATION  

SEO stands for “search engine optimization.” In simple terms, it means the process of improving 

your site to increase its visibility for relevant searches. The better visibility your pages have in 

search results, the more likely you are to garner attention and attract prospective and existing 

customers to your business. 

Search engines such as Google and Bing use bots to crawl pages on the web, going from site to 

site, collecting information about those pages and putting them in an index. 

SEO is a fundamental part of digital marketing because people conduct trillions of searches every 

year, often with commercial intent to find information about products and services. Search is often 

the primary source of digital traffic for brands and complements other marketing channels. 

IMPACT ON XYZ  

With traditional marketing, businesses often remain confined to their immediate geographic area. 

You promote yourself with direct mail, radio broadcast, and billboards, for example, which only 

people who live in your area see. 

With SEO, you have the opportunity to expand your reach beyond your region. You can do 

business with people across the country. 

By understanding the importance of SEO and creating an optimized site, your page can rank highly 

on SERPs for people in a number of different locations. When your content is relevant, it will 

appear regardless of whether the prospect lives next door or thousands of miles away. 

2. USE OF SOCIAL MEDIA  

Social media marketing focuses on providing users with content they find valuable and want to 

share across their social networks, resulting in increased visibility and traffic. Social media shares 

of content, videos, and images also influence SEO efforts in that they often increase relevancy in 

search results within social media networks like Facebook, Twitter, LinkedIn, YouTube, and 

Instagram as well as search engines like Google and Yahoo. 
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Social Media Marketing is effective because it: 

 Reduces marketing spends while increasing lead generation 

 Provides metrics that give companies additional marketplace insight 

 “Humanizes” brands and encourages conversions 

Use by XYZ 

       XYZ, has launched its e-platform which includes various products like Internship Platform, 

Campus Ambassador Program, Curated Library, Resume Writing Services,. Campus Hiring 

Platform, e-training platform etc. XYZ through its sister concern Mirus Solutions has been in the 

talent acquisition business for nearly 20 years. 

IMPACT OF SOCIAL MEDIA ON XYZ  

Social media impact businesses positively and offers an opportunity for your audience to find you 

on social media. It helps to reach to your targeted audience, stay engaged with them, and respond 

to their queries instantly. It is a great way to evaluate your competition by monitoring their social 

media pages. 

 

Social media has multiple positive impacts on business in terms of brand recognition, customer 

engagement, revenue, and customer service. It also is a great tool to evaluate your competitors and 

how they are using social media for their growth. Today’s customers choose social media as the 

main source to interact with a brand as they get instant attention. Research says that 42% of 

consumers expect a response on social media within 60 minutes.  

Social media is a powerful channel to engage customers who reach out to you through different 

social media channels such as Facebook, Twitter, LinkedIn, Instagram, Whatsapp to deliver a 

seamless omni channel messaging experience. the Social Media Marketing (SMM) bandwagon as 

its positive impact on brands and promises profitable success when done properly. Social media 

marketing techniques target social networks and applications to spread brand awareness. 
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Social media marketing is perceived as a more targeted type of advertising and therefore it is very 

effective in creating brand awareness. Social media engagement campaigns produce a lot of shares, 

generate more views and publicity for your business – all for a one-time cost.   

3. LEVERAGE INFLUENCES 

Before constructing a solid marketing strategy, it is vital to know exactly who you plan to target. 

Who your target audience is will impact many important decisions that you need to make, from 

branding and pricing, right through to the messaging you use, and marketing channels you choose 

to promote your products or services on. Find the right influencer in your niche so that you're 

targeting the right audience. It's not just about spreading your message. It's about spreading your 

message to the right consumer base. If you can do that properly, then you can likely reach a sizable 

audience for not much money invested when you think about the potential profit it can return. 

COLD CALLING  

Cold calling is traditionally an early stage in the selling process.  

Cold calling typically refers to the first telephone call made to a prospective customer.  

More unusually these days, cold calling can also refer to calling face-to-face for the first time 

without an appointment at commercial premises or households.  

Cold calling is also known as canvassing, telephone canvassing, prospecting, telephone 

prospecting, and more traditionally in the case of consumer door-to-door selling as 'door-

knocking'. 

Cold calling is an important stage and technique in the selling process. Cold calling abilities are 

also useful in many aspects of business and work communications outside of sales activities and 

the selling function. 

Good cold calling - performed properly and not as merely an indiscriminate 'numbers game' - is a 

fundamental and highly transferable capability, whose basic principles are found in the behaviors 

and techniques of all great entrepreneurs and leaders. 

In essence cold calling is the art of approaching someone, professionally, openly and meaningfully, 

with a sensible proposition. 
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USED BY XYZ                   

IMPACT ON XYZ  

By increasing your brand’s visibility or driving sales to a particular line of products, influencer 

marketing can be leveraged for every brand goal. Unlike television commercials, the results of an 

influencer marketing campaign can be measured relatively easily. Through web tracking and deep 

engagement analytics, metrics such as comments, likes, shares, clicks and conversions can be 

gauged. It also generates more than twice the revenue than that of other traditional forms of 

marketing such as display ads, paid search and television commercials. 

For a business to flourish, you need to reach your consumers in a way that inspires trust. Only 

when you gain the trust of your customers, will you be able to maintain a long-term relationship 

with them. Many companies have failed due to lack of trust from the audience. In order to regain 

the trust, influencer marketing is one of the fastest and most effective tools to combat this issue. 

Here are a few ways you can reclaim your position in the market as a trusted brand. 

4. USE SMS MARKETING  

SMS Marketing is sending promotional campaigns or transactional messages for marketing 

purposes using text messages (SMS). These messages are mostly meant to communicate time-

sensitive offers, updates, and alerts to people who have consented to receive these messages from 

your business. 

Think of SMS as a way to enhance how your brand engages with your customers across the entire 

customer lifecycle. Businesses should remember to vary the type of content they send out - while 

customers may value updates and news on forthcoming developments within the brand, this 

information is best delivered via email where longer, more creative messaging is more appropriate. 

USE BY XYZ  

If person is busy or not picking up the call then its our responsibility to message them or take the 

time from the person to call them again or convey the message to them . 
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IMPACT ON XYZ 

Think of SMS as a way to enhance how your brand engages with your customers across the entire 

customer lifecycle. Businesses should remember to vary the type of content they send out - while 

customers may value updates and news on forthcoming developments within the brand, this 

information is best delivered via email where longer, more creative messaging is more appropriate. 

5. EMAIL MARKETING 

Email marketing is a highly effective way to nurture and convert leads. However, it’s not a game 

of chance, as to whether your message winds up in spam filters. Instead, email marketing is an 

automated process that targets specific prospects and customers with the goal of influencing their 

purchasing decisions. Email marketing success is measured by open rates and click-through rates, 

so strategy comes into play, particularly when it’s used as a component of a larger internet 

marketing initiative. 

USED BY XYZ  

If they were ready to registered or wants to join with the company then company send them a 

proposal mail to the respected person .  

And also if there is new internship and job opportunity available then they will send their mail 

regarding it to them so that they can send it to their students also . 

IMAPCT ON XYZ  

Email marketing has become an important tool for brands that want to reach new leads and engage 

their target audiences. But this tactic isn’t just for big businesses with big budgets. In fact, email 

marketing is both affordable and cost-effective, making it a great option for small businesses 

working with limited marketing budgets. 

6. CONTENT MARKETING  

Content marketing emphasizes education over selling to influence buying behavior. This strategic 

marketing approach focuses on creating and distributing information relevant to prospects’ needs 

in order to attract those best aligned with — and most likely to purchase — your product or service. 

Since communication is ongoing, content can be tailored to reflect what you learn about leads over 
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time, and may include varied formats like infographics, webpages, podcasts, videos, blogs, white 

papers, webinars, and eBooks. It’s important to note that content marketing is not synonymous 

with inbound marketing (more on inbound below). Content marketing is an important component 

to an overall inbound strategy, but it does not integrate other marketing methodologies to maximize 

content value. 

Content Marketing is effective because it: 

 Draws prospects through the sales funnel 

 Grows brand visibility, credibility, and desirability 

 Aligns target markets with relevant information 

Effective content can help you build customer relationships while avoiding less effective “hard 

sell” tactics. It showcases your subject-matter expertise, and gains trust by highlighting important 

topics that affect your prospects. Well-crafted content can draw traffic to your website and social 

media accounts, boost your performance on search results pages, and give audiences the 

opportunity to share your content with their friends. 

Another way content marketing helps your full-funnel marketing strategy is because it further 

brand awareness and helps you become a thought leader in your space. 

 

Conclusion: 

XYZ Solutions Private Limited is a new company it requires to focus on organizational structure. 

Market Operations should conduct a team meeting every week so that the employees can know 

each other well, the Head of the department will get an overview how the  every departments are 

doing, which will increase the level of team work. They could carry out promotional activities 

from time to time in corporate offices and Universities in order to understand what the potential 

customers want from them. 
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